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T H E  P R O B L E M

- Limited Customer Awareness

Many potential customers, especially Gen Z, may 
not be fully aware of the variety and benefits of 

tea, especially for mental health and focus.



T H E  B R I E F

Highlight the benefits of tea over coffee to Gen Z, 
showcasing the tea shop as a vibrant space that 

promotes productivity and well-being.



A I M

By combining tradition and creativity, I aim to 
promote wellness, diversity, and sustainability 

while bringing people together through tea.



L O G O



TEA SHOP

S H O P  D E S I G N

Sip, Succeed, Repeat—Anywhere, Anytime



S H O P  D E S I G N



S H O P  S T U D Y  R O O M



THE APP

A P P  D E S I G N

Focus Anywhere, In Your Cup, On Your App



A P P  I C O N



A P P  L O A D I N G  S C R E E N



A P P  S I G N  I N  /  U P



A P P  H O M E



A P P  O R D E R



A P P  N O T I F I C AT I O N S



THE CAMPAIGN

C A M PA I G N



C U P  D E S I G N



L O YA LT Y  C A R D



S U B S C R I P T I O N  B O X



C L O T H I N G  D E S I G N



VIDEO

https://youtu.be/VMF2GMIMsXc

V I D E O



THE END THE END 

THE END THE END 

THE END THE END 

THE END THE END 

THE END THE END
FOCUS. SIP. SUCCEED


